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Ankara

RESIDENCIAL

Abriendo horizontes
Estilo de vida, comodidad y seguridad a tu alcance

La residencia ideal
para ti y tu familia
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Ankara

Scope:

A new urban development company that
require the development of its brand identity &
wepsite.

Direct contribution:

- Layout design

- Web Design

- Website implementation (Wix)

Design rationale:

For Ankaras website, it was essential to meet
three requirements given the target audience
the company was aiming for:

- Create a high-end luxurious yet accessible
wepsite

- Keep the whole site as a single page to
orevent potential clients from losing interest

- Make the site very visual & easy to follow

The result is a single-page website where
potential clients have access to all the relevant
information to them & a quick way to get in
touch with a realtor.
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—— WEB DESIGN

Termo Cam

Scope:
Security systems company that required a
new site for their line of products.

Direct contribution:

- Layout design

- Web Design

- Website implementation (Wix)

Design rationale:

For Termo Cam's website the challenge was
to make a simple, easy to follow website
(since the clients age range was 45-60) that
offer the products and showcase a lot of
information regarding them. All of this while
achieving to convey the key concepts of
orofessionalism, experience and reliability.

To achieve the objective, creating a clear
webpsite structure as well as a navigation as
easy as possible was paramount, meanwhile
the choice of color was made o achieve the
key concepts while making the site easy on
the eyes.
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Lector RFID compacto para exteriores basado en tecnologia
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WEB DESIGN —

NAYV Productions

Scope:
Videography company that required a site
redesign that aligns with their brand values.

Direct contribution:

- Layout design

- Web Design

- Website implementation (Wix)

Design rationale:

NAV Productions required a redesign of

their old website. Since this is one of their
porimary sources of clients, it was of the utmost
iImportance that their website conveyed the
iINnnovative, stylish & professional services they
offer.

The main challenge of this project was to
convey their key concepts while at the same
time being able to attract the plethora of client
orofiles they fork for, from realtors to business
people to soon-to-be brides.
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—BRAND DESIGN
Ankara Ankara

Residencial — Residencial —

Ankara
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A new urpban development company that #EC5A24 #082A4D #000000
require the development of its brand identity &

wepsite.

Direct contribution:

- Logo design Structure
- Brand identity design
- Web design ) Ny )
- Brand colateral . \| K _j/ )
Design rationale: S W NN
Ankara is a new urban development company N o [ N o I A /
located in Puebla México; what was most /’ 4 y >* )\X /{ Q_ @ -
interesting for me about this project was the ol e N
Turkish heritage the owners have, which poses T < b RN
an exciting angle to tackle the project. - T & U
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The result was a logo that used traditional
Turkish symbols as inspirations & a colour
palette that differentiated the brand from

competitors as well as making it stand out. Aa Bb Cec Dd Ee
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Anko is a mixed style of Old Style Roman serif. The glyphs
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Metropolis Font is elegant and versatile serif typeface
captures the essence of classic and modern city, the
dualism between the working class and the city planners.
Through the elegant lines and sinuous curves this font
works perfectly for a display reading or beautifully as a
headline or as body copy.
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BRAND DESIGN -

Mano Justas

Scope:

New urban development company that
require the development of its brand identity &
website.

Direct contribution:

- Logo design

- Brand identity design
- Editorial design

- Brand colateral

Esas manos que S
crean sin descanso.., Indice de productos

Design rationale:

This project had the particular challenge of
having the word “hands” on its name, which
may prompt the use of related iconography,
which can be a very easy pitfall for a designer,
as hands are one of the most exploited
iconographies in the world.

#52alfd #00fcbf #000000 #f6469f #ff475f

After playing around with different
approaches, | took the decision to take a more
corporate approach with a minimalist logo that
facilitates recognizability.
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| www.manosjustas.com ]
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—BRAND DESIGN

Buzz Worthy
Podcast

Scope:

To create the visual identity of the new podcast Typography e EV s oo,

to be launched by the main brand. #FFDFA3  #66CCEE oranalaentity aesign. i " Spotify podcast
Metropolis Bree serif Snickles

Direct contribution: abcdefghijkxyz abcdefghijkxyz abcde@hykxgg

- Logo design 1234567890 1234567890 199567890
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- Brand identity design ¢ et ;" 14,

Social media story

. #000000

- Layout design

- Soclal media content [his weekiox
- MOUOD grath:S Logo monochrome > Buzﬂlz

Design rationale:
't was important for Buzz Worthy podcast to #FFA93E
maintain the core fundamentals of Hamilton
Hive's main brand but, at the same time,
differentiate itself from it to be able to compete
and grow In the entrepreneurial podcasting

instagram carousel
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people about to enter the labour market, it Guest QSA
was essential to create an energetic, open, and o = Buzz
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approachable yet professional & reliable brand @ l)'?,z
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EE© Jomesis a video editor
.- and audio engineer with an
array of projects under his
belt such as wedding videos,
YouTube content creation,
podeasts, and short films
He enjoys telling a story through
his work no matter the medium
James ¢ 5 10 grow his
5 XPErtis pand his portfolio,
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newer and increasingly
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creativity, which ultimately led him to
leave a steady role ot and dive into



https://www.behance.net/gallery/145426317/Buzz-Worthy-Podcast-Branding

BRAND DESIGN -

Alejandro
Alejandro Perrusquia Perrusquia

Contador Personal Brand

Scope:

Personal brand for a young & upcoming
accountant who is interested in a modern
look that meshes well with his social media
marketing.

Direct contribution:

- Logo design

- Brand identity design
- Editorial design

- Brand colateral

Design rationale:

The concept devised for this project was to
project professionalism with a modern style
that was easy to identify.
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The final product was a brand that can
compete on social networks without losing
presence outside of them.
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—BRAND DESIGN

Bishop Fox’s
FS-ISAC 2024
presentation

Scope:

To create a deck for Bishop Fox’s Speaker at
the Financial Services Information Sharing and
Analysis Center 2024 event.

Direct contribution:
- Presentation design
- Photo Editing

Design rationale:

At an event where many brands from the same
niche compete for attention, creating an eye-
catching and easy to understand presentation
was essential, to achieve this | created a design
that would reflect the style and tone of the
obrand, which is innovative, expert, modern and
accessiple.

The result was a presentation that captures

the essence of Bishop Fox without losing the
message that this presentation should facilitate,
generating unigue slides and reinventing the
design of graphics that project both the style of
Bishop Fox and the data they wish to present.
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WHAT IS RED TEAMING?

RED TEAM
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MOTION _
GRAPHICS

Commercial
Projects

Scope:

To create motion graphics in line with the
orand style and understanding the client’s
customers’ expectations across multiple
orojects with very different visual identities
and scopes.

Direct contribution:

- Logo animation

- Text animations

- Compositing & layout

- Transition animation

- Audio and voice editing
- Review & proofread

- Motion graphics

- Storytelling

Design rationale:

't was essential to understand the look and feel
of each different brand to deliver coherent
animations that speak to the client’s customers
as well as to prevent animation styles from
looking similar between brands.




MOTION
GRAPHICS

Educational
projects

Scope:

To create motion graphics in line with the brand’s
style, look & feel that help their customers
better understand the school/educational
service advantages.

Direct contribution:

- Logo animation

- Text animations

- Compositing & layout

- Transition animation

- Audio and voice editing
- Motion graphics

- Storytelling

Design rationale:

't was very important to know the customer
these videos were aimed at, as well as
understand their mindset, many of the videos
| worked on were aimed at parents, not
children, but the parents are ofthen thinking
of their children when looking at this type

of promotional material so nailing downs the
animations to project professionalism but
avoiding monotony was essential.

DEBES LLENAR
LATINAO
DEPOSITO DEL
FABRICADOR DE HIELO
CON AGUA FILTRADA

Y ANADIR EL
DETERGENTE
CLORADO.
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Thank you

People say "work smart not hard” but | like to work smart and hard,
so | hope you find my work interesting.

Best regards.



